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Domain A: Introduction to Advertising

[SLO: Adv-09-A-01]

[SLO: Adv-09-A-02]

[SLO: Adv-09-A-03]

[SLO: Adv-09-A-04]

[SLO: Adv-09-A-05]

[SLO: Adv-09-A-06]

[SLO: Adv-09-A-07]

Domain B The Process of Communication




[SLO: Adv-09-B-01]

[SLO: Adv-09-B-02]

[SLO: Adv-09-B-03]

[SLO: Adv-09-B-04]

[SLO: Adv-09-B-05]

[SLO: Adv-09-B-06]

[SLO: Adv-09-B-07]

[SLO: Adv-09-B-08]

[SLO: Adv-09-B-09]

[SLO: Adv-09-B-10]

[SLO: Adv-09-B-11]

[SLO: Adv-09-B-12]

[SLO: Adv-09-B-13]

[SLO: Adv-09-B-14]

[SLO: Adv-09-B-15]

[SLO: Adv-09-B-16]

Domain C Nature and Types of Advertising

[SLO: Adv-09-C-01]

[SLO: Adv-09-C-02]

[SLO: Adv-09-C-03]

[SLO: Adv-09-C-04]

[SLO: Adv-09-C-05]

Domain D Segmenting and Targeting the Audience

[SLO: Adv-09-D-01]

[SLO: Adv-09-D-02]




[SLO: Adv-09-D-03]

[SLO: Adv-09-D-04]

[SLO: Adv-09-D-05]

[SLO: Adv-09-D-06]

Domain E Laws of Persuasion
Domain F Creative Writing
Domain G Visual Communication
Domain H Digital Marketing

[SLO: Adv-09-H-01]

[SLO: Adv-09-H-02]

Domain | Integrated Marketing Communication
Domain J Media Planning

Domain K Role of Al in Advertising (Grade 12)
Domain L Public Relations

Domain M Ethical Issues in Advertising







